Communication and Dissemination Plan

Copyright notice:
 2021 CoE RAISE Consortium Partners. All rights reserved. This document is a project
document of the CoE RAISE project. All contents are reserved by default and may not be
disclosed to third parties without the written consent of the CoE RAISE partners, except as
mandated by the European Commission contract 951733 for reviewing and dissemination
purposes.
All trademarks and other rights on third party products mentioned in this document are
acknowledged as own by the respective holders.

D6.10

Communication and Dissemination Plan

Table of Contents
Table of Contents ......................................................................................................................... 2
List of Figures ............................................................................................................................... 3
List of Tables ................................................................................................................................ 3
Executive Summary ..................................................................................................................... 4
1

Introduction .................................................................................................................... 5

2

Target audiences ............................................................................................................ 6

3

Internal structure and regulations for communication anddissemination ............... 11
3.1 Release regulations for publications ........................................................................................... 12
3.2 Choice of media ............................................................................................................................. 14

4

Website ......................................................................................................................... 15

5

Editorial plan – News ................................................................................................... 16

6

Social Media ................................................................................................................. 18
6.1
6.2
6.3
6.4
6.5
6.6

Editorial plan – Twitter, LinkedIn, Facebook .............................................................................. 18
Employee Campaign ..................................................................................................................... 22
ResearchGate ................................................................................................................................ 23
Medium ........................................................................................................................................... 24
YouTube ......................................................................................................................................... 24
Facebook-Live ............................................................................................................................... 25

7

Events affiliated with CoE RAISE ................................................................................ 27

8

Press mentions and non-scientific and non-peer reviewedpublications ................. 29

9

Collaborations with other EU projects and initiatives................................................ 31
9.1 PRACE ............................................................................................................................................ 31
9.2 Centers of Excellence ................................................................................................................... 31
9.3 European projects ......................................................................................................................... 31

10

Dissemination in the COVID-19 era ............................................................................. 32

11

Monitoring of dissemination and exploitation ............................................................ 33

References .................................................................................................................................. 35
List of Acronyms and Abbreviations......................................................................................... 36

CoE RAISE - 951733

2

23.12.2021

D6.10

Communication and Dissemination Plan

List of Figures
Figure 1: Process for new publications containing confidential information and/or results. ....12
Figure 2: Process for publications containing already released confidential information and/or
results. .................................................................................................................................13
Figure 3: Process for publications without confidential information and/or results. ................13
Figure 4: Google Analytics statistics recorded for CoE RAISE’s website (M2 - M11) ............15
Figure 5: Website editorial plan ............................................................................................16
Figure 6: Website visitor numbers on the days of interview publications. ..............................17
Figure 7: Screenshot of the News section for the article that appeared in October 2021 on CoE
RAISE’s website ................................................................................................................................. 17
Figure 8: Follower numbers, visitor groups, and statistics on the posts with the most
impressions on LinkedIn (M4 - M11) .....................................................................................21
Figure 9: The absolute follower numbers and impressions of the top three posts on Twitter (M4
- M11) ...................................................................................................................................21
Figure 10: Facebook's key figures: followers and total impressions of the top three posts (M4
- M11) ...................................................................................................................................21
Figure 11: Example of CoE RAISE’s employees campagne propagated via social media ..... 22
Figure 12: Total impressions of CoE RAISE’s employee campaign on different social media
platforms. .............................................................................................................................22
Figure 13: Overview of the various contributions and the number of reads on the ResearchGate
platform until Nov. 23, 2021 ..................................................................................................23
Figure 14: Statistics of published interviews on the Medium platform since Oct. 15, 2021 ....24
Figure 15: Videos available on CoE RAISE’s YouTube channel ...........................................25
Figure 16: Screenshot of the live presentation during the explanation of the CoE RAISE use
cases....................................................................................................................................26

List of Tables
Table 1: List of target audiences that are relevant for CoE RAISE to maximize the project’s
impact ..................................................................................................................................10
Table 2: List of dissemination representatives per institution as of Dec. 2021 .......................12
Table 3: Social media content plan of CoE RAISE ................................................................20
Table 4: Top 3 posts on different media channels. ................................................................20
Table 5: List of all recorded online events for the CoE RAISE YouTube channel ..................25
Table 6: List of seminars, conferences etc. CoE RAISE members organized or participated in.
.................................................................................................................................................. 28
Table 7: List of published press releases and non-scientific and non-peer reviewed
publications. .........................................................................................................................30
Table 8: Key Performance Indicators for dissemination and communication activities. .........34

CoE RAISE - 951733

3

23.12.2021

D6.10

Communication and Dissemination Plan

Executive Summary
This Communication and Dissemination Plan details the strategies and actions to promote the
activities of the European Center of Excellence in Exascale Computing “Research on AI- and
Simulation-Based Engineering at Exascale” (CoE RAISE) with people that are external to the
project. It defines what role the partners play in this context, identifies possible target
audiences, and develops editorial plans for the RAISE website and other social media
channels. Furthermore, internal structures and regulations are introduced to strengthen
dissemination activities. Guidelines ensure both consistency in publication and protection of
the partner’s intellectual property rights. These descriptions are complemented with reports on
access statistics of the website and successes of the social media posts such as the monthly
news updates or employee campaign. A list of events organized by CoE RAISE, events CoE
members have participated in, and publications that advertise the developments of the project
are given, and a summary of the key performance indicators is provided. All actions take into
account the existing visual identity to ensure a high and professional recognition value.
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1 Introduction
This Communication and Dissemination Plan (CDP) is key to ensure a successful transfer of
the scientific and technological developments of the European Center of Excellence in
Exascale Computing “Research on AI- and Simulation-Based Engineering at Exascale” (CoE
RAISE) to related communities, to the general public, and beyond. It is mandatory to
communicate novel research results obtained in RAISE not only to academia and industry, but
also the general public in order to:
1. create project awareness and strong visibility,
2. grow confidence in scientific research, especially in the field of Artificial Intelligence
(AI),
3. demonstrate added value of EU projects,
4. inform EU citizens,
5. establish fundamentals for the sustainability of CoE RAISE’s developments,
6. to reach out to other researchers and research communities, and
7. to establish new collaborations and to exploit synergies.
To successfully reach these targets and to promote the wide spectrum of CoE RAISE activities,
a joint effort is necessary. For this purpose, all CoE RAISE members are part of Task 6.3
“Dissemination and communication” of Work Package (WP) 6 “Outreach and Services”, and
are allocated personal resources to this task. That is, the dissemination and communication
activities are cross-cutting and the work is carried out in close collaboration with all WPs. This
is to obtain feedback and content that can be used to disseminate and communicate the project
developments to external and public audiences. Each project partner has the responsibility to
actively participate in the dissemination and communication of the project results by using the
provided tools and by following the defined strategies.
This document provides the structural setup within CoE RAISE for the implementation of a
successful communication and dissemination strategy. For this purpose, the target audiences
are first analyzed in Sec. 2. The workforce and corresponding responsibilities within CoE
RAISE together with a publication guideline are presented in Sec. 3. The importance of openaccess publishing to CoE RAISE is detailed and partners are provided with an overview of the
most effective media channels before Sec. 4 details access statistics of CoE RAISE’s website1.
Section 5 presents an editorial plan for news articles published by the project accompanied by
examples of successful previous articles. Similarly, Sec. 6 provides an editorial plan for CoE
RAISE’s social media channels and summarizes the main activities, such as the CoE RAISE
employee campaign. Furthermore, the impact of previous posts is analyzed, e.g., follower,
impression, video views, scientific paper, or engagement numbers. Section 7 lists events
organized or participated by CoE RAISE and Sec. 8 lists the press mentions and non-scientific
and non-peer reviewed publications. Section 9 discusses collaborations with other EU projects
and initiatives and Sec. 10 the dissemination strategy in the Covid-19 pandemic. Finally, the
methods of monitoring and the Key Performance Indicators (KPIs) with respect to
communication and dissemination are provided in Sec. 11, including the numbers that must
be achieved by the end of the project.

1

CoE RAISE website https://www.coe-raise.eu
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2 Target audiences
To maximize the impact of CoE RAISE’s communication and dissemination activities, it is
necessary to identify target audiences to focus on. Therefore, the information to disseminate
needs to address a broad spectrum of people and topics to achieve a penetrating flow of
information to the right people at the right time. This section lists the target audiences of the
project. The project plans to attract the attention and possible engagement of the following
groups:





scientific communities involved in the topics related to the project including academia
and Research and Development (R&D) institutions
stakeholders from industry and/or Small- and Medium-Sized Enterprises (SMEs)
young researchers
general public

To specifically address these groups, the main values for each group have been identified.
Key messages based on this value proposition, along with the most appropriate
communication channels for the audience have been drafted. The Table 1 below summarizes
these information.

2

Target Audience

Dissemination channels

Values to the audience

Scientific
communities

- RAISE website and dedicated social
media channels
- RAISE video2
- Publication in scientific journals,
conference proceedings, symposia,
and workshops
- Seminars, workshops, and training
courses

Understand the RAISE
approach and its benefits for
open source, training and
other data.

Stakeholders
from industry
and/or SMEs

-

Channels of partners
Events and conferences
Trainings
Success stories
RAISE website and dedicated social
media channels
- Publication in applied journals

Collaborating with RAISE will
allow industrial stakeholders
to participate in identifying
and pursuing exploitation
opportunities related to the
project’s research results.

Young
researchers

-

Understand the RAISE
approach and its benefits,
potentially devising promising
research areas of interest.

Trainings courses
Summer schools
Seminars
Interviews
RAISE website and dedicated social
media channels

Use results for own research.

see Deliverable D6.9 of CoE RAISE “Visual Identity”
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-

Press releases and interviews
RAISE video
RAISE Fact Sheet3
RAISE website and dedicated social
media channels

Understand how RAISE will
benefit European and world
society.

Table 1: List of target audiences that are relevant for CoE RAISE to maximize the project’s impact.

3

see Deliverable D6.9 of CoE RAISE “Visual Identity”
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3 Internal structure and regulations for communication and
dissemination
The Barcelona Supercomputing Center (BSC) is leading the activities of WP6. They are
furthermore in charge of Task 6.2 “Establishment of a European RAISE network”. Task 6.1
“Training and education as services” is led by the Riga Technical University (RTU), while
Forschungszentrum Jülich (FZJ) leads Task 6.3 “Dissemination and communication”. The
three institutions work together closely to lead all WP6 tasks with support from all partner
institutions.
All partner institutions have defined a dissemination representative who is the point of contact
regarding dissemination in each institution and support the efforts of WP6 within the project.
They are listed in Table 2 below and are part of the mailing list raise_wp6@fz-juelich.de.
In the following, the internal regulations for publications and a guide on which media to use for
communication and dissemination purposes are presented in Sec. 3.1 and Sec. 3.2.

Dissemination role

RAISE partner

Person(s) responsible

WP Leader

BSC

Rose Gregorio

Task leader 6.1

RTU

Ilmars Slaidinis

Task leader 6.2

BSC

Guillaume Houzeaux

Task leader 6.3

FZJ

Michael Bresser

Representative

RWTH

Marian Albers,
Matthias Meinke

Representative

FZJ

Andreas Lintermann

Representative

CYI

Kathy Chistoforou

Representative

RTU

Lauris Cikovskis,
Ieva Timrote

Representative

FM

Kurt De Gave,
Wouter Lammens,
Kristof Vrancken

Representative

CERN

Christina Bolanou,
Maria Girone,
Eric Wulff,
Andrew Purcell

Representative

BULL

Claire Chen
Gael Goret

Representative

BSC

Joan Farnos Baulenas

Representative

ParTec

Anja Frohwitter,
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Jennifer Lopez Barrilao,
Thomas Moschny,
Ina Schmitz
Representative

UOI

Seyedreza Hassanianmoaref,
Morris Riedel

Representative

CERFACS

Corentin Lapeyre,
Brigitte Landy Yzel

Representative

SAFRAN

Stéphane Richard

Table 2: List of dissemination representatives per institution as of Dec. 2021.

3.1

Release regulations for publications

In CoE RAISE, there exists three different processes for the release of publications, depending
on their type.
The first process describes how to publish documents that contain confidential information or
results. For such documents, it is important to allocate a longer lead time as the document may
pass through several instances before it can be released. Ad hoc publications are not possible
in this case. Figure 1 depicts the publication process. At least 14 days prior to publication the
author/proposer needs to send the document to the raise_pub@fz-juelich.de mailing list.
Members of this list have 10 days to object to the publication and in this case notify the RAISE
Project Management Team (PMT) and affected partners. A solution is then sought among the
PMT, the author/proposer, and the partner representatives. In case there are no objections to
publishing the document, the author/proposer is informed and the document may be released.

Figure 1: Process for new publications containing confidential information and/or results.

The second procedure deals with confidential content that has already been reviewed and
published elsewhere. This often involves publishing the texts in various media. As depicted in
Figure 2, the author/proposer informs the raise_pub@fz-juelich.de members of the release of
the document and sends it simultaneously to the corresponding media platform.
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Figure 2: Process for publications containing already released confidential information and/or results.

The last case considers publishing content that does not have confidential data. It is important
to contact all parties involved, even if it is only a logo or a company's name is mentioned. The
corresponding information flow is shown in Figure 3. The author/proposer sends at least 7
days prior to publication the material to publish to the PMT and the affected partner, who review
and approve it. Upon approval, the author/proposer is allowed to release the material.

Figure 3: Process for publications without confidential information and/or results.

In general, it should be noted that all scientific H2020 publications must be available in openaccess. All partners have been informed about this obligation at the project Kick-Off at the
beginning of the project, at regular WP6 meetings, and at the All-Hands-Meeting, which took
place in November 2021. In addition, the partners have been provided with a detailed
publication guideline, which is available on the projects Basic Support for Cooperative Work
(BSCW) server4.
All publications resulting from the project (publications, white papers, technical reports, etc.)
should include the following acknowledgement sentence:
The CoE RAISE project has received funding from the European Union’s Horizon 2020 –
Research and Innovation Framework Programme H2020-INFRAEDI-2019-1 under grant
agreement no. 951733.

Publication guideline
https://bscw.zam.kfa-juelich.de/bscw/bscw.cgi/3371820?op=preview&back_url=3262256

4
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Choice of media

The media landscape has changed over the last few years, especially in the digital sector.
People want to access information at any time and from any place in different forms. It is
therefore of vital importance to reach the right audience through different mediums. To cover
as many areas as possible, the following mediums have been selected to propagate
information in CoE RAISE:







RAISE website
RAISE social media channels
courses/seminars/workshops
newsletters
print magazines
videos

This list should not be considered final and may grow and/or to be adapted to a portfolio, which
is in line with the developments of the communication and dissemination market.
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4 Website
Prior to publication, all CoE RAISE partners have been notified of the release date of the public
website http://www.coe-raise.eu/. As the project’s flagship channel for communicating and
disseminating information, the website plays a central role. It provides general information
about the project’s objectives, current activities, publications, and achievements.
The WP6 Task 6.3 leader is the main person responsible for editing the website content,
preparing website Deliverables, incorporating feedback, and for analyzing the statistics. The
dissemination representatives from each institution, see Table 2 in Sec. 3, additionally support
dissemination tasks related to the website. All WPs are expected to contribute to the website
by providing news and updates about their respective WP.
Since the integration of Google Analytics5 in the website setup on April 22, 2021, ~3.800 page
views and an average session duration of ~2 minutes have been registered. The highest
access rate was recorded on July 23, 2021, with 386 users after a success-story publication
that appeared in the PPI4HPC magazine6. With 40 users on a single day, the interview of Eric
Wulff from the European Organisation for Nuclear Research / Organisation Européenne pour
la Recherche Nucléaire (CERN) reached the second highest value on October 13, 2021. For
most other weeks, the numbers ranged between 10-30 users a week. The graphic provided in
Figure 4 shows more details.

Figure 4: Google Analytics statistics recorded for CoE RAISE’s website (M2 - M11).

5

Google Analytics https://analytics.google.com
PPI4HPC success story
https://ppi4hpc.eu/news/automated-assistance-diagnoses-and-treatments-rhinology
6
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5 Editorial plan – News
In order to generate steady traffic on CoE RAISE’s website, a 3-year plan for the News section,
launched in April 2021, has been created. According to this plan, articles are published at
monthly intervals. Figure 5 shows details of the editorial plan, where the publication of general
project news alternates with news coming from the technical WPs “AI- and HPC- Cross
Methods at Exascale” (WP2), “Compute-Driven Use-Cases towards Exascale” (WP3), and
“Data-Driven Use-Cases towards Exascale” (WP4). For each month, a release time frame of
about 4 weeks between succeeding posts is specified. This plan serves as a guide but may
change depending on circumstances.

Figure 5: Website editorial plan.

For the contributions of the WPs, a contact person7 has been appointed per WP. This person
is responsible for collecting WP-internal information, for compiling the news text, and for
ensuring the workflow complies with the publication processes as quality control measure as
specified in Sec. 3.1. The authors of the texts are asked to formulate the texts journalistically,
i.e., descriptive, understandable, and easy, and not to use a language on a high scientific level.
This textual adoption to a broader audience allows to reach more stakeholders and the texts
can easily be reused for social media posts.
The general news articles contain information about past events and the people working in
CoE RAISE. A special focus is set on interviews of CoE RAISE members, which allows the
readers to take a look inside the project’s daily work and behind the scenes of science and
managing such a project. The main intention of these interviews is to motivate young people
to follow a scientific path. The total page views on the day of each interview release are shown
7

WP2: Morris Riedel - UOI; WP3: Wolfgang Schröder - RWTH (from 12/2022: Corentin Lapeyre CERFACS); WP4: Maria Girone - CERN; General News: Michael Bresser – FZJ - in cooperation with
the partners (status as of Dec. 2021).
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in Figure 6. Figure 7 shows a screenshot of the October 2021 article that appeared on CoE
RAISE’s website8.

Figure 6: Website visitor numbers on the days of interview publications.

Figure 7: Screenshot of the News section for the article that appeared in October 2021 on CoE RAISE’s
website.

8

CoE RAISE October 2021 news article https://www.coe-raise.eu/news-2021-10
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6 Social Media
To disseminate relevant topics of CoE RAISE in a targeted manner, it has been examined in
advance which platforms are potentially relevant for this purpose. The selection of the
platforms is based on the experiences gained in other national and international projects.
An internal discussion within the dissemination group of WP6 yielded the following platforms:







LinkedIn9
Twitter10
Facebook11
ResearchGate12
Medium13
YouTube14

General information:
For the social media channels LinkedIn and Twitter, a selection of institutions, besides CoE
RAISE’s partners, has been chosen to follow in order to share important content with the
community. Thereby, like through Focus CoE15, the shared content is multiplied.
In the following, details on the editorial plans for Twitter, LinkedIn and Facebook are provided
in Sec. 6.1. Section 6.2 presents CoE RAISE’s employee campaign, which is followed by a
summary of the activities on ResearchGate, Medium, YouTube, and Facebook-Live in Sec.
6.3, Sec. 6.4, Sec. 6.5, and Sec. 6.6.

6.1

Editorial plan – Twitter, LinkedIn, Facebook

Like the publication of news entries on CoE RAISE’s website, see Sec. 5, a social media
content plan was created for the launch of CoE RAISE’s social media channels LinkedIn,
Twitter, and Facebook. A target to publish at least a post per day (Monday - Friday) has been
set. Table 3 lists publishable topics ordered from top to bottom in the sequence of a possible
posting. These topics can be used in case no daily content is available. This backup list
ensures that sufficient content is available for posts on the social media channels over a longer
period of time.

#

Content

1

Website launched

2

Summer School

3

Intertwined work packages

4

CoE RAISE milestones

9

LinkedIn https://www.linkedin.com
Twitter https://www.twitter.com
11 Facebook https://www.facebook.com
12 ResearchGate https://www.researchgate.net
13 Medium https://www.medium.com
14 YouTube https://www.youtube.com
15 Focus CoE https://www.hpccoe.eu
10
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Research section

6

Partner: FZJ

7

Partner: UOI

8

Use-Case Sound Engineering (UOI)

9

AI at Exascale
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10 Partner: CYI
11 Use-Case AI for wetting hydrodynamics (CYI)
12 Use-Case Seismic imaging with remote sensing - oil and gas exploration and well
maintenance (CYI)
13 Partner: RWTH
14 Use-Case AI for turbulent boundary layers (RWTH)
15 WP1
16 Partner: BSC
17 Use-Case AI for wind farm layout optimization (BSC)
18 Partner: CERN
19 Use-Case Methodologies for the event reconstruction and classification at the CERN
HL-LHC use-case (CERN)
20 WP2
21 Partner: CERFACS
22 Use-Case AI for data-driven models in reacting flows (CERFACS)
23 Use-Case Smart models for next-generation aircraft engine design (CERFACS)
24 WP3
25 Partner: BULL
26 Reference Codes
27 Partner: RTU
28 WP4
29 Partner: FM
30 Use-Case Defect-free metal additive manufacturing (FM)
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31 Partner: SAFRAN
32 WP5
33 Network (Website)
34 Partner: ParTec
35 WP6
36 Partner: TUDelft
Table 3: Social media content plan of CoE RAISE.

The basis for the first social media posts was the well-structured website, for which a lot of
content such as information on the six WPs, partner sites, and use cases, had previously been
generated. That is, the first weeks after the publication of the social media channels covered
content from the website. The content in the subsequent months consisted of a good mix of
newly generated content, retweets, and likes to stay visible for the community.
In Figure 8 below, the most important key figures of the three channels as of Nov. 23, 2021,
are depicted. The first two circular diagrams show a breakdown of LinkedIn followers. The
platform allows detailed views of the geographical location of the followers and of the visitor
groups. More than 50% of the followers are from Germany and almost 50% are from the field
of science. In addition, the top three posts with the most impressions are shown on the right.
Table 4 shows more details on these posts. Similar analyses are shown for CoE RAISE’s
Twitter and Facebook channels, but these platforms do not provide as many details as
LinkedIn. Twitter's statistics are presented via two charts in Figure 9. The total number of
followers is 188 and the three top posts reached between 2100 and 3100 impressions. The
Facebook channel is so far the weakest communication channel as compared to the others.
As shown in Figure 10, it has 17 followers. Nevertheless, good results have been achieved
with ~100, ~200 and over 1,500 impressions for the top three posts.
Media

Post content

Impressions

LinkedIn

Interview with Eric Wulff (CERN)

4.225

Employees Campaign

1.435

Publication on PPI4HPC

1.177

Seminar Recording

3.069

BSCHackathon announcement

2.809

AI for wind farm optimization in the CoE RAISE project

2.157

Twitter

Facebook Review of the live session by Stephane Zeng

1.704

Interview with Reza Hassanian (UOI)

237

Publication on PPI4HPC

101

Table 4: Top 3 posts on different media channels.
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Figure 8: Follower numbers, visitor groups, and statistics on the posts with the most impressions on
LinkedIn (M4 - M11).

Figure 9: The absolute follower numbers and impressions of the top three posts on Twitter (M4 - M11).

Figure 10: Facebook's key figures: followers and total impressions of the top three posts (M4 - M11).
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Employee Campaign

For the third quarter of 2021, an employee campaign with the goal of putting a face to the
project and to strengthen the internal bonding of the CoE RAISE team has been developed.
Figure 11 shows an example of such a post. On the left side, a picture of the CoE RAISE team
member including the name, the role, and the affiliation are shown. Right next to this picture,
a personal and brief statement of the person is given. In the top right corner, the RAISE logo
is included and in the bottom right corner the key hashtags #CoERAISE, #HPC, and #AI are
placed for recognition and search purposes. The background is a still of the animation that is
visible on the home website of CoE RAISE.

Figure 11: Example of CoE RAISE’s employees campagne propagated via social media.

Figure 12: Total impressions of CoE RAISE’s employee campaign on different social media platforms.
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Altogether 16 employees agreed on participating in this campaign. Since the beginning of the
campaign, the posts have been published each Wednesday. Figure 12 shows the statistics
(total impressions) over time of this first campaign, which started on June 2, 2021. Obviously,
the highest numbers are reached on LinkedIn and Twitter.
To deliver insight into all the activities of CoE RAISE, people from project management, WP
leaders, scientists, from administration, etc. are asked to contribute to the campaign. Everyone
in the project is considered important as each and every individual contributes to its success.
The campaign's slogan is:
A project is only as good as its people and the more diverse and motivated they are, the
greater the chance of success. Together we go our way!
drive. enable. innovate.

6.3

ResearchGate

For the dissemination of papers related to CoE RAISE, the ResearchGate platform has been
selected in addition to the website. Since Mar. 10, 2021, eight authors from the project
published their work on this platform. In Figure 13, it is visible that with the 9 contributions so
far, over 800 reads have already been generated. The scientific contributions "Practice and
Experience in Using Parallel and Scalable Machine Learning in Remote Sensing from HPC
Over Cloud to Quantum Computing" [1], "Quantum Support Vector Machine Algorithms for
Remote Sensing Data Classification" [2], "Machine-Learning-Based Control of Perturbed and
Heated Channel Flows" [3], and “Practice and Experience in using Parallel and Scalable
Machine Learning with Heterogenous Modular Supercomputing Architectures” [4] reach a
value of over 75%.

Figure 13: Overview of the various contributions and the number of reads on the ResearchGate platform
until Nov. 23, 2021.
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Medium

The platform Medium is used for the dissemination of the interviews. Since the start of the
project, two interviews with the young scientists Eric Wullf and Reza Hassanian have been
conducted. The two interviews were published on 15 October 2021 and reached 9 views and
4 reads so far, see Figure 14.

Figure 14: Statistics of published interviews on the Medium platform since Oct. 15, 2021.

6.5

YouTube

Due to the increased number of online events, the goal of the CoE RAISE YouTube channel
is to make prior events available in order to share knowledge openly with others, or to share
relevant videos via the playlist. Since April 2021, the 11 records listed in Table 5 have been
made available. Figure 15 shows the RAISE YouTube channel with currently 30 followers and
5 uploaded videos, whose key figures are presented in Table 5. The duration of the videos
ranges from ~60 to ~200 minutes.

Title

Day of release

Views as
of M11

HPC Systems Engineering in the Interaction Room

13.04.2021

118

CoE Training Course - "Interactive HPC with JupyterLab" Part 1

31.05.2021

73

CoE Training Course - "Interactive HPC with JupyterLab" Part 2

31.05.2021

45

Parallel & Scalable Machine & Deep Learning driven by
High Performance Computing (HPC)

29.06.2021

39
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Git-based Data Management with the Open-source
DataLad Tool

13.07.2021

High Performance Data Analytics with the Helmholtz
Analytics Toolkit (HeAT)

In preparation

Distributed Deep Learning

In preparation

Brief Introduction to Autoencoders

In preparation

MLOps with ClearML

In preparation

Hyperparameter Tuning with Ray Tune

In preparation

Accelerating Machine Learning with GraphCore

In preparation

67

Table 5: List of all recorded online events for the CoE RAISE YouTube channel.

Figure 15: Videos available on CoE RAISE’s YouTube channel.

6.6

Facebook-Live

On September 29, 2021, Stephane Zeng16 from CoE RAISE’s partner BULL launched a live
session on Facebook with the title “Présentation du Projet européen RAISE”17. His idea was
to explain the complex RAISE project in a simple way to his French audience. He primarily
used the website as an illustration and presented the project and its use cases. Figure 16
shows a screenshot of the presentation.
With ~50 live participants, and 1,900 Facebook and 638 YouTube views the day after, the live
session is considered a full success to advertise the project. Planning to host further events to
reach an audience that does not have a scientific background are currently ongoing. Both
follower numbers of LinkedIn, Twitter, and Facebook, and visits to the website have increased
as a result.

16
17

Stephan Zeng on Facebook https://www.facebook.com/StephaneZengPage/
Facebook live session https://fb.me/e/3KKABldYB
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Figure 16: Screenshot of the live presentation during the explanation of the CoE RAISE use cases.
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7 Events affiliated with CoE RAISE
An important activity to effectively disseminate scientific information is attendance of events
such as conferences, workshops, symposia, meetings, and seminars. The presentation of the
latest updates of the project on such events is an effective means of involving industry leaders
in discussions early on.
Such events are announced on the Events18 page of the website and disseminated through
social media sufficiently ahead of time. The following overview in Table 6 shows which events
have been attended or organized by CoE RAISE members this year 2021.

Event

Date

Target audience

NCC Montenegro, Invited Tutorial at the Information
Technology Conference: Parallel & Scalable Machine
& Deep Learning with Applications

18.02.2021

Scientific
Community

NCC Iceland - IHPC, Update talk about EU projects
(including RAISE) and status for the IHPC Steering
Committee

03.03.2021

Scientific
Community

Mentioned CoE RAISE about EuroHPC Summit 2021

22.03.2021

Scientific
Community

Mentioned CoE RAISE about EuroHPC Summit 2021

26.03.2021

Scientific
Community

HPC Systems Engineering in the Interaction Room
webinar

08.04.2021

Scientific
Community

Blikopener (an alliance of university colleges)

28.04.2021

Scientific
Community

Webinar-Morris-Riedel-HI-Seminar, including RAISE
presentation elements

12.05.2021

Scientific
Community

HCW of IPDPS

17.05.2021

Scientific
Community

Jointly organized Workshop: Interactive HPC with
JupyterLab

27.05. &
28.05.2021

Scientific
Community

Co-organized the HDCRS Summer School

31.05.2021

Scientific
Community

PRACE @ ISC online event

30.06.2021

Scientific
Community

18

RAISE Events website https://www.coe-raise.eu/events

CoE RAISE - 951733

27

23.12.2021

D6.10

Communication and Dissemination Plan

IGARSS Conference

14.07 &
15.07.2021

Scientific
Community

RAISE Seminar: Distributed Deep Learning

29.07.2021

Scientific
Community

RAISE/EuroCC Icelandic HPC Community Workshop

11.08.2021

Scientific
Community

RAISE Seminar: Autoencoders

31.08.2021

Scientific
Community

ADMIRE – RAISE Meeting: interaction rooms &
factsheets methodology transfer

08.09.2021

Scientific
Community

RAISE - ADMIRE collaboration meeting: interaction
rooms and factsheets for ADMIRE Use Cases

17.09.2021

Scientific
Community

Icelandic Funding RANNIS Organization Event for
Icelandic EC HPC projects

24.09.2021

Scientific
Community

Contributions from RAISE to EuroCC Project rehearsal

28.09.2021

Scientific
Community

Presentation of RAISE on Facebook Live

29.09.2021

General Public

RAISE - ADMIRE collaboration meeting: interaction
rooms and factsheets for ADMIRE Use Cases

29.09.2021

Scientific
Community

Presentation of a MIPRO Paper

29.09.2021

Scientific
Community

RAISE Seminar: MLOps with ClearML

30.09.2021

Scientific
Community

Presentation of a MIPRO Paper

01.10.2021

Scientific
Community

VSC Lunch session on A.I.

07.10.2021

Scientific
Community &
Industry

BSCTech Hackathon

25.10.2021

Scientific
Community

Part of the virtual booth of the Jülich Supercomputing
Centre during SC21

14.11.2021

Scientific
Community

Cyprus STIMULATE conference

23.11.2021

Scientific
Community

Table 6: List of seminars, conferences etc. CoE RAISE members organized or participated in.
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8 Press mentions and non-scientific and non-peer reviewed
publications
Publications of RAISE are an important contribution to the communication and dissemination
strategy and support reaching the project’s objectives. They are key to communicate the
existence of the RAISE project to a specific target audience, e.g., to the general public or to
related institutions, and attract attention to the project’s progress and its achievements.
At the beginning of the project, the publications mainly introduced the new CoE to the public.
This included general introductory text as well as presentations of the project objectives and
work plan. Subsequent publications have already started to promote the project’s early results.
Each partner is responsible for distributing such results to their local media contacts. Table 7
summarizes published press releases and non-scientific and non-peer reviewed publications
until October 2021.

Medium & Title

Date

Kind of publication

JSC News No. 278 | New European CoE RAISE

January

Press release

Paideia | Το ΙΚύ, σημαντικός συνεργάτης στο Κέντρο
Αριστείας «RAISE» για Εφαρμογές στη Μηχανική

26.01.2021

Press release

Cyprus Institute Website | CaSToRC Major Partner in 26.01.2021
the European Center of Excellence in Exascale
Computing “Research on AI- and Simulation-Based
Engineering at Exascale”

Press release

Filoksenos | Ινστιτούτο Κύπρου: Σημαντικός
Συνεργάτης στο Κέντρο Αριστείας «RAISE» για
Εφαρμογές στη Μηχανική

27.01.2021

Press release

Palo | Ινστιτούτο Κύπρου: Σημαντικός Συνεργάτης
στο Κέντρο Αριστείας "RAISE" για Εφαρμογές στη
Μηχανική

27.01.2021

Press release

Cyprus Times | Cyprus Institute major partner in
European centre of excellence

27.01.2021

Press release

Gold News | CaSToRC Major Partner in the
European Center of Excellence in Exascale
Computing “Research on AI- and Simulation-Based
Engineering at Exascale”

27.01.2021

Press release

Cyprus Mail | Cyprus Institute major partner in
European centre of excellence

02.02.2021

Press release

Riga University Website | Information on start of the
RAISE project and involvement of the Riga Technical
University

26.02.2021

Press release
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GCSnews | JSC am neuen Europ. CoE RAISE
beteiligt

March 2021

Non-Scientific and
non-peer reviewed
publication

Gauß-Allianz Infobrief | Neues Europäisches Centre
of Excellence RAISE

March/April
2021

Press release

Internal Site | General information for RTU staff
about the RAISE project and involvement of the Riga
Technical University

19.04.2021

Press release

RTU Website | Promotion of RAISE social media on
our website

23.04.2021

Non-Scientific and
non-peer reviewed
publication

RTU Newsletter | General information about the CoE
RAISE project and involvement of the Riga Technical
University

22.04.2021

Press release

FocusCoE Newsletter 10 | Introducing CoE RAISE

26.05.2021

Non-Scientific and
non-peer reviewed
publication

InSiDE Summer 2021 | Advancing AI technologies
towards exascale computing

16.06.2021

Press release

FocusCoE Newsletter 11 | Virtual Summer school of
the IEEE GRSS HDCRS

14.07.2021

Non-Scientific and
non-peer reviewed
publication

PPI4HPC article - Automated assistance diagnoses
and treatments rhinology

22.07.2021

Non-Scientific and
non-peer reviewed
publication

ETP4HPC yearly handbook | Introducing CoE RAISE

31.08.2021

Non-Scientific and
non-peer reviewed
publication

FocusCoE Newsletter 12 | Data-driven use cases
towards Exascale

27.09.2021

Non-Scientific and
non-peer reviewed
publication

Table 7: List of published press releases and non-scientific and non-peer reviewed publications.
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9 Collaborations with other EU projects and initiatives
RAISE will strive to create collaborations and synergies with other EU projects and initiatives.
The list below will be expanded as the project progesses in achieving new results and explores
more possibilities for collaborations. The benefits of these collaborations and who plays a
greater role in them have already been summarized in Deliverable 6.5 "Network Evaluation
Document"19.

9.1

PRACE

The Partnership for Advanced Computing in Europe (PRACE)20 enables high-impact scientific
discovery and engineering research, developments across all disciplines, offers world class
computing and data management resources and services, and strengthens European users of
HPC in industry. At FZJ (via the Gauss Centre for Supercomputing - GCS21) and at BSC the
PRACE High Level Support Teams are active. PRACE’s mission aligns closely with that of
RAISE and hence a strong collaboration is planned.

9.2

Centers of Excellence

RAISE is already working closely with other EU projects such as Focus CoE in terms of
dissemination. RAISE has already been promoted on Focus CoE social media, website, and
newsletter. RAISE will also participate in future joint CoE events that Focus CoE will organize.
RAISE has also identified the Energy-oriented Center of Excellence II (EoCoE-II)22,
EXCELLERAT23, CoE Combustion (CoEC)24, CoE in Solid Earth (CHEESE)25, and the CoE on
Performance Optimisation and Productivity (PoP)26 for possible research and dissemination
collaborations.

9.3

European projects

To achieve the objectives of CoE RAISE, further EU projects have been identified as possible
collaborators for RAISE in terms of research and dissemination. These projects include
EuroCC National Competence Centers (NCCs)27, European Open Science Cloud (EOSC)Nordic28, the European Processor Initiative (EPI)29, and projects from the Dynamical Exascale
Entry Platform (DEEP)30 series.

19

D6.5 of CoE RAISE
https://bscw.zam.kfa-juelich.de/bscw/bscw.cgi/3642261?op=preview&back_url=3262256
20 PRACE https://prace-ri.eu/
21 GCS https://www.gauss-centre.eu/
22 EoCoE-II https://www.eocoe.eu/
23 EXCELLERAT https://www.excellerat.eu/
24 CoEC https://www.hpccoe.eu/coec/
25 CHEESE https://cheese-coe.eu/
26 PoP https://www.hpccoe.eu/pop-2-2/
27 EuroCC NCCs https://www.eurocc-access.eu/
28 EOSC-Nordic https://eosc-nordic.eu/
29 EPI https://www.european-processor-initiative.eu/
30 DEEP https://www.deep-projects.eu/
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10 Dissemination in the COVID-19 era
The launch of the RAISE project in January 2021 in the midst of the COVID-19 pandemic
presented unique challenges and opportunies, which affected not only research activities, but
also the manner in which the project is disseminated.
RAISE´s dissemination and communication plan focuses on online efforts such as promoting
the project via its website, social media channels, online events, etc. For training courses, WP6
utilizes online meeting or webinar platforms such as Zoom31. Now that training activities will be
done online, RAISE expects a higher number of participants compared to those of traditional
face-to-face courses.
Project partners will explore the possibility of joining physical events when it is safe to do so in
the future. The fact sheet will be disseminated online and printed only when partners join
physical events.

31

Zoom https://zoom.us/
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11 Monitoring of dissemination and exploitation
Several different methods, differentiated by type of communication, are used to assess the
success of the dissemination initiatives. Open software tools such as Google Analytics to
measure traffic to the website, page view time, which areas of the website are the most/the
least attention and how social media is driving traffic are applied. The statistics of CoE RAISE’s
events and conferences are also tracked. It is recorded how many people participate in these
events and how much the website traffic increases before and after such events. In addition,
the follower numbers of the social media channels and of the posts shared by the community
are monitored. The corresponding numbers quantify the impact of the posts.
Key Performance Indicators (KPI) are used to ensure that activities are continuously developed
for the project in order to improve the visibility and quality of the results. Through these different
measures, the management also gets an overview of the performance status of the project.
There exist KPIs measuring the scientific output such as the number of project presentations
and scientific publications. Other KPIs include activites all members can participate in, such as
the employee campaign. In the following Table 8, the most important KPIs are listed, which
guide the 3 years of the project. In addition, the table shows the already achieved numbers.
Communication and dissemination activities and tasks are carefully monitored and quality
metrics are examined according to KPI outlined below. Quantitative indicators include the
numbers of
 press releases and non-scientific and non-peer reviewed publications in national and
international media
 project fact sheets
 web page views and their location as reported by Google Analytics
 RAISE-related presentations at public events and events where RAISE has been
present, i.e., through exhibition booths or conference presentations
 scientific publications
 employees campaigns

Key Performance
Indicator

Description

Total target (by the
end of the project)

Press mentions

Press mentions in various media

20

Non-Scientific and nonpeer reviewed publication

Articles about RAISE

15

Project fact sheet

At least one fact sheet that will be
updated if necessary

1

Website views

Number of page views registered by
Google Analytics

1.500 page views
per year

Project presentations

Number of presentations about RAISE
research at conferences, workshops,
etc.

35
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Scientific publications

Peer-reviewed journals, conference
proceedings, etc. – in green open
access.

12

Employees campaign

Campaign to identify with the project

1

Table 8: Key Performance Indicators for dissemination and communication activities.
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List of Acronyms and Abbreviations
The actualized list of acronyms is available on the BSCW server. Please take it from there and
remove all entries which are not used in your deliverable. If you add any new entries, please
inform the PMT, so that they are added to the current acronyms list.
AI
AISee
BSC
BSCW
BULL
CDP
CERFACS
CERN
CoE
CoEC
CoE ChEESE
EXCELLERAT

CoE POP
CoE RAISE
CYI
DEEP
EoCoE-II
EOSC-Nordic
EPI
ETP4HPC
EU
FM
FZJ
GA
GCS
HeAT
HPC
KPI
NCC
ParTec
PMT
PoP
PRACE
RAISE
RTU
RWTH
R&D
SAFRAN
SMEs

Artificial Intelligence
AI- and Simulation-Based Engineering at Exascale; renamed to RAISE
Barcelona Supercomputing Centre, Spain
Basic Support for Cooperative Work
Bull SAS, France
Communication and Dissemination Plan
Centre Européen de Recherche et de Formation Avancée en Calcul
Scientifique, France
European Organisation for Nuclear Research / Organisation Européenne
pour la Recherche Nucléaire, International organization, Switzerland
Center of Excellence
Center of Excellence in Combustion
CoE for Exascale in Solid Earth
CoE for Engineering Applications
CoE Performance Optimisation and Productivity
European Center of Excellence in Exascale Computing “Research on AI- and
Simulation-Based Engineering at Exascale”
The Cyprus Institute, Cyprus
Dynamical Exascale Entry Platform (project FP7-ICT-287530)
Energy Oriented Centre of Excellence
European Open Science Cloud at Nordic
European Processor Initiative
European Technology Platform for High-Performance Computing
European Union
Flanders Make VZW
Forschungszentrum Jülich
The Gauß Alliance/ Grant Agreement
Gauss Center for Supercomputing
Helmholtz Analytics Toolkit
High-Performance Computing
Key Performance Indicator
National Competence Center
ParTec AG, Munich, Germany. Linked third Party of FZJ in CoE RAISE
Project Management Team
CoE on Performance Optimisation and Productivity
Partnership for Advanced Computing in Europe (EU project, European HPC
infrastructure)
see CoE RAISE
Rigas Tehniska Universitate, Latvia
Rheinisch-Westfälische Technische Hochschule Aachen, Germany
Research and Development
Safran HE, France
Small- and Medium-Size Enterprises
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Háskóli Íslands – University of Iceland, Iceland
Work Package
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